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AT A GLANCE

The Leukemia Cup Regatta (LCR) is a thrilling sailing event that combines the joy of boating
with the important task of raising money to fight leukemia, lymphoma and other blood cancers.
Last year, the Louisiana Chapter's Regatta raised over $100,000 to support the ongoing work of
the The Leukemia & Lymphoma Society. The goal for 2009 is to raise $125,000.

The Leukemia & Lymphoma Society (LLS) is the world's largest voluntary health
organization dedicated to funding blood cancer research, education and patient services.
The mission of LLS is to cure leukemia, lymphoma, Hodgkin's disease and myeloma, and
improve the quality of life of patients and their families. Since its founding in 1949, LLS has
invested more than $600 million for research specifically targeting blood cancers.

Saturday, January 17, 2009 Northshore Kick Off Party Pontchartrain Yacht Club

Friday, January 30, 2009 Kick Off Party The Republic 828 S.Peters New Orleans, LA 70130
March 21,22, 2009 Northshore PHRF & One-Design, Southshore One-Design, Southshore
Cruise to the Northshore (Cruising Class)

March 28,29, 2009 Southshore PHRF

While the majority of the participants are sailors, power-boaters and anyone interested in
joining the mission are welcome and encouraged to participate in all events related to the
regatta.

L2 Media & Marketing has joined our mission and will help publicize your company's
sponsorship. Advertising, direct mail and internet exposure will be generated to highlight
this event. In addition, exposure is available at all regatta related events, which will bw
attended by competitors and their families, yacht club members and many more.

Promotional recognition through print, radio, television and internet media outlets.
Identification on all advertising, promotional, fundraising materials and participant
apparel. Exposure at all event sites surrounding the regatta, including events on both the
Northshore and Southshore. Use of the Leukemia Cup Regatta and The Leukemia &
Lymphoma Society names and logos. Numerous opportunities for direct contact with
boating enthusiasts in New Orleans and surrounding areas. Opportunity for building new
cross-marketing extensions with other LCR local and national sponsors.

Cash contribution and/or budget relieving in-kind products, use of logo and
collaborative marketing/advertising, cause marketing promotions



